
Image or video 
recognition software

Automated 
transcription tools

Chatbots or 
virtual assistants55.6%

Personalized 
recommendation engines 53.9%

I don’t currently use any 
AI-powered tools6.7%

Top AI Tools Currently 
in Use by Creators

64.9%

57.4%

Most Common 
Monetization Methods 

Used by Content Creators

70.7% Advertising revenue

58.5% Brand sponsorships

52.7% Product sales

39.3% A�iliate links

37.5% Fan donations
/crowdfunding

34.8% Platform-speci�c 
monetization programs

37.0%

Primary Tools Used by 
Content Creators

Video editing software Photo editing software Online photo editing tools Online video editing tools Music licensing platforms

67.1% 55.9% 50.1% 49.4%

The Future of the 
         Creator Economy 
    Report 2023

Personally, as a content creator, I'm thrilled about the endless oppor-
tunities and growth potential within the creator economy. Over the past 
year, I've witnessed �rst-hand the signi�cant increase in my income and 
the positive impact that content monetization has had on my livelihood. 
With the rise of more monetization options and the growing demand for 
high-quality content, I'm con�dent that this is just the beginning, and 
creators’ potential to earn will only continue to grow. It's an exciting 
time to be a part of this vibrant and dynamic industry.

Trends in Earnings, Monetization, 
Music and AI in the Creator Economy

Report 2023
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The content creation scene is in a state of constant �ux, 

with fresh monetization prospects, cu�ing-edge technology, 

and evolving consumer behavior driving signi�cant changes. 

This research report takes a closer look at the present state 

of content creation, the hurdles creators encounter, and their 

expectations for the future, based on a survey of 1,500 

content creators who are currently monetizing their work.

Majority of Creators Experienced 
a Signi�cant  Increase in Income  
Over the Past Year & Expect 
More Growth in 2023
In the past year, 76.5% of creators have experienced a signi�cant 
increase in income compared to the previous 12 months, and 83.5% 
of content creators believe their income will increase in the next 
12 months. 

When it comes to methods of monetization, the majority of content 
creators are diversifying their income streams, with advertising 
revenue and brand partnerships being the most prevalent sources.  

TikTok and YouTube Rank Highest   by 
Creators for Ability to Monetize Content
Higher earners tend to cite YouTube as their primary channel for generating 
income from their content creation e�orts, though TikTok proves to be more 
consistent across creators at various income levels. 

High Content  Production Costs 
Chip Away at Creator Earnings
Content creators spend an average of $2,500 annually - 13% of 
their content creation income - on production. 

Meanwhile, 91% of content creators plan to reduce production 
costs in the coming year given the current economic climate, 
primarily cu�ing costs related to talent (43.2%), location rentals 
(37.8%), and props and costumes (35.3%).

Music Plays a Key Role  in Content 
Performance & Monetization, 
Yet Copyright Takedowns Are Common
A signi�cant 97.7% of content creators view music as essential for creating 
engaging content. However, 61.3% have experienced content removal, 
muting, or demonetization due to copyright issues.

Creators Are Looking to 
Arti�cial Intelligence   to Help 
Solve Production Challenges 
Nearly all (93%) of content creators are currently using AI-powered
tools or applications in their content creation process, with the 
mostpopular being image or video recognition software. 

Overall, 94% believe AI will enable more personalized or customized 
content experiences for their audience, yet 78% are concerned that 
AI-powered content may lack authenticity or originality, and 
increase competition (74%).

Top Social Platform for 
Generating Income

25.8%
YouTube

30%
TikTok

16.5%
Facebook

13.1%
Twi�er

7.1%
Instagram
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28.6%

26.0%

17.0%

12.0%

   7.3%

30.6%

26.5%

18.2%

12.7%

  5.5%

28.8%

27.5%

21.6%

13.8%

  5.0%

34.1%

24.6%

12.3%

15.0%

  9.0%

34.5%

21.6%

  8.6%

17.2%

  7.8%

21.9%

28.6%

14.3%

15.1%

10.1%

$10K & under

% who say platform is top ranking income source among social media sites

Total Annual Income

$10 –– 30K $30 –– 50K $100 –– 200K $200K+$50 –– 100K

Primary Income Sources for Content 
Creators, Based on Income Level 

$

METHODOLOGY:

The survey was conducted on the Poll�sh platform between March 18th and March 25th 

2023. A total of 1,500 U.S.-based content creators who are currently monetizing their content 

were surveyed. The sample was drawn from a range of industries and niches, including but 

not limited to video creators, podcasters, bloggers, and social media in�uencers. Respondents 

were selected through a screening process to ensure that they met the criteria of being active 

content creators who are currently earning money from their work. The survey was conducted 

using a structured questionnaire, and responses were collected anonymously.

Top Music Sources Creators Turn to 
for Soundtracking Their Content

Royalty-free and/or paid
music licensing sites/services 87.7%

Social platform-o�ered music (i.e., TikTok’s 
Commercial Music Library, YouTube Creator Music) 67%

Personal 
music libraries47.1%

Other 0.3%
Collaborating with 
musicians or composers15.9%

As a content creator, AI tools have become an essential part of my 
work�ow for productivity and peace of mind. I've been taking advantage 
of AI Tools to help with everything from enhancing my audio to multi-
camera edits for my podcast, or even helping me organize my priorities 
as a creator. I've even used AI to help me increase my monetization by 
advising me in my creator business. The AI revolution is just beginning 
and it's going to give more creators the power to tear down the 
barrier between their ideas and execution.

Roberto 
Blake
@RobertoBlake
587K Subscribers

Joshua 
Mayo
@Joshua Mayo
648K Subscribers

97.7% of content creators view music as 
essential for creating engaging content.

The Key 
   Findings

94% believe AI will enable more personalized or cust-
omized content experiences for their audience, 
yet 78% are concerned that AI-powered content may lack authen-
ticity or originality, and increase competition (74%).

83.5% expect their income to increase over the next 12 months,
primarily due to more monetization options on social media  platforms (74.9%), 
content diversi�cation across platforms (68.3%), and increase in consumer 
demand for content (65.8%).

76.5% of content creators have experienced signi�cant 
income increases compared to the past year, 
and cite TikTok (30%) and YouTube (25.8%) as the top social 
platforms for earning income. 

91% nearly all of respondents plan to reduce 
production costs in the upcoming year,
given the current economic climate.

97.7%
of content creators view music 
as essential for creating engag-
ing content.

94%
believe AI will enable more perso-
nalized or customized content ex-
periences for their audience, 
yet 78% are concerned that AI-powered 
content may lack authenticity or originality, 
and increase competition (74%).

91%
nearly all of respondents plan 
to reduce production costs in 
the upcoming year,
given the current economic climate.

The Key 
   Findings

83.5%
expect their income to 
increase over the next 
12 months,
primarily due to more monetization 
options on social media platforms 
(74.9%), content diversi�cation 
across platforms (68.3%), and 
increase in consumer demand for 
content (65.8%).

76.5%
of content creators have 
experienced signi�cant 
income increases com-
pared to the past year, 
and cite TikTok (30%) and YouTube 
(25.8%) as the top social platforms 
for earning income. 


